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The National Association of Health Underwriters is the premier trade
association for health insurance agents and brokers. It represents more than
100,000 licensed professionals across 200 chapters throughout the country.

Fromlawyers to realtors, professionals in every field benefit from joining their
professional organization. These organizations advocate on their members'
behalf, provide members with educational and networking opportunities, and
more. It's a vital step in on® career, regardless of field and when you take that
step, it's a symbol of your professionalism.

Credibility—your knowledge, expertise, and experience are priceless when it
comes to your professional careeDNAHU members are the experts in our
industry —the best of the best.

See what NAHU has to offer.
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NAHU conducts advocacy efforts at the state and federal levels of government to
advance the interests of health insurance professionals and to promote affordable
and responsible privatdealth insurance market solutions.

How important is it to have professionals working for you in Washington, DC?
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have to understand the intersection of politics and policy and have

relationships and knowledge gained from years of hard work. NAHU is a
trusted resource for Congress and the Administration, and the influence we
have built over years allows us to work f or our members and their clients on
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Influence like this is not something that happens overnight, nor does it just happen
once. We are present and accounted for and on the job for our memsh&Ve are

visible and at the table on the issues that matter to our members and their

clients. NAHU meets regularly with members of the administration, including
domestic policy staff at the White House, the Secretary of HHS and the head of
healthcare.gg.NAHU’ s pr emi er g'rCapsesrraotol tpsts yotr hoogurt
and your clients in touch with your members of Congress. No matter what health
insurance products gu sell, NAHU is your advocate.



http://nahu.org/advocacy/operation-shout
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appreciate and seek in their business dealings. Not only do credentialed agents set
themselves apart from their competitors, it is proven those who earn designations
have higher penetration and economic value in the industry. The knowledge gained
from NAHU professional development offerings keeps benefits professionals on the
cutting edge of the services theyD OT OEAA O1 Orakdd BaerANABW $r./D 8 6
Professional Development

Consider just some of what NAHU offers health insurance professionals:

A Certification coursen a variety of subjects including ACA Compliance,-Self
Funding and Advanced Sdfunding, AccounBased plans, including HSAs,
HRAs, FSAs, and more, HIPAA, Wellness, Worksite Marketing, Individual
Health Insurance and more.

A The highly desired ah newly revisedREBC designation prograrwhich
allows NAHU certifications to be combined with American College courses to
meet designation requirenents;

Free monthly training through ou€Compliance Corneon key issues
Our exclusiveRunningYour Businessvebinar series, focusing on providing
members with information on issues related to operating their businesses.

This is just a sample of what you get when you are a member of NAHyou or
someone you work with iamén’ ta yyember o



http://nahu.org/professional-development/courses
http://nahu.org/professional-development/rebc-designation
http://nahu.org/resources/compliance-corner
http://nahu.org/resources/publications/webinars

We live in a world where actions have immediate results. The insurance profession
Is dictated by laws and regulations that can change rather quickly. Actions by

Congress and government agencies have an immediate impagtour clients. As a
result, getting i mmediate updates to
success.

NAHU has anembersonly blog, ComplianceNOVthat features expert discussion
and advice for members on many compliance questions and concerns.

1 NAHU conducts quarterly L i v e f r Webinarsthatoffer members
exclusive onehour sessions with key Government Relations Staff members
on updated legislative topics ato additional costto members.

NAHU hosts monthlyonpliance Corner webinarat no costto members
NAHU provides individualized private written responses to questions posed
by members on the’sk a Queton section of our Compliance Corner. These
individual responses are ato additional costto members and complement
the numerous-AQsand other materialson the Compliance Corner.

Membership with NAHU is one of the most important and valuable commodities
available in our industry.This is just a sample of what you get whenwyare a
member of NAHU.



https://nahucompliancenow.com/
http://nahu.org/resources/publications/webinars
http://nahu.org/resources/publications/webinars
http://nahu.org/resources/compliance-corner/questions-test
http://nahu.org/resources/compliance-corner/faqs
http://nahu.org/resources/compliance-corner

Many members state that they joined NAHU and remain a member because of the
networking opportunities that exist. There are two national meetingsCapitol
Conference in Washington DC (held in February/March) and Amaual

Convention and Exhibition (held in June/July). NAHU's more than 200 chapters also
hold state and local meetings each month. Besides interaction with other insurance
professionals, attendees can learn about different products and markets, best
practices, and sales strategies. At Capitol Conference, attendees spend two days
lobbying their congressional offices to discuss health care and health insurance, as
well as attending educational breakout sessions pertinent to their market. At the
Annual Convernibn, attendees meet with more than 100 vendors, attend
professional development sessions, and vote on association business.

N A H WBroker to Broker (B2Ehas long been one of our most popular merab
benefits. The ability to exchange information and ideas through our multiple
dedicated discussion communities is incredibly valuable for many NAHU
members. And to enhance the experience, the community includas information
portal and links to toolsand information on the discussion topic.

Networking with other professionals is a key aspect of your profession and one of
the most important elements of membership. Attending NAHU-person or virtual
meetings is a valuable part of membership and is @ssal to stay upto-date about
products, sales opportunities and industry activities!



https://community.nahu.org/home

The ability to keep up to date with federal and state legislative, regulatory and

industry changes is critical. NAHU members have terniéisources that enable

them to stay informed, thereby doing what is right and legal for their clients. The

top health insurance professionals are also the most infeed professionals and

one of their mostimportantr e sour ces I s Amer(ABSR" s Benpf
magazine, the official publication of NAHU.

NAHU publishegt me r | c a’ s B eMagazinelO times each yearNAKHU
also shares relevant association and ungtry news through ouiDaily Newswire
email blasts, topiespecific newsletters serving the Medicare and Lefhgrm Care
Insurance markets, anthe weeklyWashington Update This is in addition to sales
tips, motivational pieces, new product information, ahimportant highlights.
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always find articles of particular interest to help me be better informed. It is
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Whether you are a producer, consultantpanager, business owner, account
executive, company representative, or anyone else working in the health insurance
industry, the ABS magazine has something for you.


http://nahu.org/resources/publications/abs-magazine
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We live in a competitive world. You compete every day for businesghether it is

a new client, or trying to convince an old client to stay with you. So the question to
you is—how do you stand out and get aheadPlow do you promote the good you
do for your clients every day?

NAHU helps agents and brokegsow their business. fom essential resources, such
as timely policy positionsinfographicsand social media tooldo our NAHU
Healthcare Happy Hoypodcast, NAHU provides cutting edge information that will
help you win new clients and provide the best value to those you already serve.

NAHU is going to bat for you every day, promoting the role that aker/agent
plays in the health insurance game. What price would you have to pay to do this on
your own? Is there a way to calculate the value of building influence?

If you are not a member of NAHU, why not?our membership with NAHU will
continue to beone of the most important and valuable commodities you possess!



http://nahu.org/resources/promote-yourself/infographics
http://nahu.org/resources/promote-yourself/social-media-tools
http://sm1.multiview.com/t/gcH1AAkbaBPWF4U7QGWShBRQkQsa~ZNNuaaaa~BP1UQPaaa?j=B_sG~amp;T=sckpo~25uAdkX4.e1W~amp;v=1t~amp;n=
http://sm1.multiview.com/t/gcH1AAkbaBPWF4U7QGWShBRQkQsa~ZNNuaaaa~BP1UQPaaa?j=B_sG~amp;T=sckpo~25uAdkX4.e1W~amp;v=1t~amp;n=

